





WHO WE ARE

Unique, loud, fun, casual, lively, exciting, memorable & more!
¢> Combined ATP 250 Tour Event & Legends Event

7 60,000+ Fans

¢> Dozen Special Tennis Events & Clinics

otions & Offers for Seniors, Kids, Ladies, Military,
Groups
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~An-ATP-250 Tournament fea uring top tennls professmnals on the ATP Tour







2025 CHAMPIONS
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FAN FAVORITE SPOTS ON-SITE

BEST SEATS IN THE HOUSE BMW FAN ZONE

There's nothing like the experience of Have some fun at the DBO at BMW Fan
sitting on Stadium Court a few feet from  Zone! Test your speed of serve skills
a 130 mph serve. and E-Sim Car Racing abilities!
DANQ'S CANTINA MAIN BAR

Dano's Cantina features tequila cocktails ~ Featuring the Signature Event
such as the Match Point Margarita and Cocktail, the DBO Slice.

the Ace-presso Martini. Can you say

delish!

MARK'S BISTRO VIP CLUBHOUSE LOUNGE

For fans looking for a delectable dining Enjoy a private getaway including
experience, enjoy table-side service at daily drink specials.
the event's on-site restaurant!

EXHIBITOR ROW FOOD COURTYARD

Tennis fans stopped by for Don't miss a beat of the match while
complimentary goodies & to purchase you enjoy our culinary delights.
DBO Merch.
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DBO Demographics = ' ~

Age Segment Gender Fans Reside Annual Household
Income

17 & Younger
70+ o US - West
129% [l 35-50 Us-Southern __Log@ $50k-599%K
; 4.5% a
US - Midwest 20.7%

46% $200k-$499k

International RYLZ)

Female 5.8%
42.7% FL - Palm Beach
45.6%
FL - Other Counties
18-34 Male 91% $50103k-7§;?99k
9 (]
131% 57.3%
FL - Broward
10.2%
g $100k-5199K
13.2% 33.7%

511%
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"The Delray Beach ATP Event was televised on the "Thank you. It was an awesome week, and | “It was a great luncheon today and great tennis. | love

Tennis Channel and the exposure that PBC has & 4 reauy enjoyed the tournament. You and the T .-" this event because my teammates and | get to spend

received is tremendous. Mark Baron and his ._-‘ . | staff work so tirelessly, and it shows. Everything some time togethe'r outside of our own tennis
matches and practice and have some fun!

MEEE UL congratula”[’ed forexecuting | B3 | was wonderful. Your staff gives 150% in all you Congratulations to you and your group for being so
another successful event in PBC." - Executive do. THANK YOU!" -Executive Director, USTA ol e e ] U T 6 TR SR <

Director, Tourist Development Council PBC : \Florida Qesident, South Palm Beach County WTA

i 1
—4  "Your team put together another amazing tournament &
~eventl.. It'struly remarkable to see this event grow year
after year. We also value the relationship, and we are
beyond proud to be partners with the Delray Beach Open!

"Thank you for another great Chamber Bash. It was an
excellent program, bringing together businesspeople from
all South Palm Beach County. Your hospitality shined and I'm
sure all the guests will spread the word on the special jewel
(Delray Beach Open) available in their backyard. Thank you

"The Delray Beach Open continues to be one of the most
aggressive and innovative ATP tournaments in terms of
marketing. The events' calling card is its location along
the Atlantic Ocean seashore. It's (promotions) will no

o o T S el i e ] e Kudos again to the great work that your team does year .« | doubt make the event instantly"recognizable to
opportunity to share the message of who we are with many after year!” - Assistant Vice President | Baptist Health | ATP fans throughout the world. - R
outside visitors as well as the players.” -President, GDB Orthopedic Care 2 M?rk Young, ATP Tour, Chief Legal & Administrative )
Chamber of Commerce , \ 29 ' \Ofﬂcer
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DELRAY BEACH OPEN FOOD & WINE SERIES
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DELRAY BEACH OPEN FOOD & WINE SERIES

?!

LADIES LUNCHEONS

400+ ladies over the two-day affair. Gather and gab
with your girlfriends while sipping wines provided by
Caymus Vineyards. SOLD OUT in '26.

%) Guests enjoy complimentary food & beverage
‘% tastings from local restaurants.

/ , VIP GRAND TASTING EVENT
R It's all about the food and drinks! Culinary delights
- é " provided by VIP Caterers featuring beverage partners
A q - Caymus Vineyards and American Icon Brewery.

BURGERS, BOURBON & BREW

Sample some of the best burgers this town has
to offer while enjoying beer, wine and bourbon

cocktails. i : é . (

-
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DELRAY BEACH OPEN FOOD & WINE SERIES

TACOQ'S, TEQUILA & TENNIS SERVE & SAVOR

Presented by Dano's Tequila. A match made in Come enjoy all your Italian favorites at our Serve
heaven featuring local restaurants to see who has & Savor night with culinary delights by VIP

est taco & beverage pairing. SOLD OUT in '26. Caterers and beverage partners Caymus Vineyards
and American Icon Brewery.

* GAME, SET, POUR

Ultimate pairing event for 400+ featuring the
best beer, wine & food around! SOLD OUT in ‘26.

CHAMPIONSHIP BRUNCHES

Come enjoy an upscale brunch during
championship weekend with bottomless
mimosas and culinary delights provided by VIP
| Caterers.

-
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Special Events & Offers

nce-in-a-lifetime opportunity to see if amateurs have what
it takes to beat an ATP Pro.

Over 100 participants enjoyed the Legends Clinic,
inic, ACEing Autism Clinic and Delray Be

FOOD DRI

1ated to local organi

-

SENIOR DAY

USTA FLORIDA KIDS DAY

Kids ha

WHEELCHAIR SHOWCASE ' Annual event held
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Food Drive sponsored by
South Florida BMW Centers

s M DI Delray Beach Youth
s IR\ N SEES Foundation Clinic

Toy Drive sponsored by
Baptist Health

Complimentary Tickets for
Delray Beach Residents

Kids Day sponsored by
USTA Florida

ACEing Autism & Love
Serving Autism Clinics




2026 DBO Sizzle Reel

All About the Videos

ATP Pros vs Beach Tennis Pros
2025 DBO Opening Weekend Reel
Tacos, Tequila & Tennis
2025 Game, Set, Pour
2025 VIP Grand Tasting Event
2025 Box Series Reception/ Chamber Bash
2025 DBO Sizzle Reel



https://youtu.be/d9oX8Fou-ME?si=VayZ2Q4tk6bnDr4E
https://youtu.be/8Dvp5sQQa00?si=lx5ZLCt98s3e__Ky
https://youtu.be/DkUCmkUvUjI?si=M8Bx51dPqoxiQyba
https://youtu.be/fgU1_IC-kCg?si=ZxAf5RZqOZZpr-vm
https://youtu.be/FZKeNj4CxuA?si=8um1NT66jXzXgCB5
https://youtu.be/8Dvp5sQQa00?si=lx5ZLCt98s3e__Ky
https://youtu.be/OjZ79ChQ194?si=XdTlbbmG061Re-9q
https://youtu.be/RQAOLFMbBus?si=u0NKDBNrV2drRVQt
https://youtu.be/nFBKVHJlV_s?si=WEi-BUBsQiNeb6UV
https://youtu.be/RQAOLFMbBus?si=u0NKDBNrV2drRVQt
https://youtu.be/lfTZyQFstKA?si=rv6sM1axRSzYHZgu
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DELRAY BEACH OPEN SOCIAL HIGHLIGHTS e S HIGHLIGHTS BSITE HIGHLIGHTS
B

o Followers 175K+ y2Totg E-Newsletters DelrayBeachOpen.com
19k Followers 0S1S 1 2 : .
« across all FCCrosga 30k+ Subscribers/Audience 773k Annual Views
Social Media
Platforms Channels 63% E-News Open Rate 178k Unique Viewers

3% E-News Click Rate

ﬂ Followers
145k 8.8M ~
7'8\%;‘,.52“[ Impressions
accross DBO total from NEWS
Social Media all posts
X Followers oo m
Feb
1.4k shran

154.5k

Engagement
total from

all posts

205K+ Total
interactions
across all
DBO Social
Media
Platforms
during
February
2026

5.7M Video

Views total
from all

posts




Media Exposure

international audiences.

SOUTH FLORIDA

bo/sports SunSentinel

THE PALM BEACHES

FLORIDA
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TV- National/International

Tennis Channel caters to a highly-coveted audience with a viewership
equally comprised of men and women (50% - 50%) and a median
household income of $90,800; 48% of the channel's audience are regular
tennis players - A viewer participation rate unmatched by any sports
network.

The high repetition of Delray Beach programming combined with the
number of devoted viewers resulted in an impactful and comprehensible
presentation of Delray Beach Open’s partnering brands.

Delray Beach Open broadcast TV coverage were viewed over seven days /
nights in over 170 countries worldwide.

DBO TV Commercials

3 ; l u DBO TV commercials were aired / streamed on Comcast/Xfinity (ie ESPN,
3 " U@ gallery ESPN2, MTV, HGTV, Food Network, TLC, AMC, TBS, BET, Lifetime, Travel
& TEoh ' |- Channel, USA, History Channel, Discovery Channel, Animal Planet, Bravo,

' Hallmark, TBS & more.)



Media Coverage

(ATP Matches Excluded)

TV Segments (Live and Taped), Newspaper Articles, Online
Articles, Magazines and Radio

Total Online News Audience: 1.86B
Total Online News Publicity; $35.2M
Total National TV Audience: 4.72M
Total National TV Publicity: $668K
Total Local TV Audience: 2.96M
Total Local TV Publicity: $527K
Total Radio Audience: 2.36M

Total Media Placements: 1.7K

Coverage - News, Weather, On-site Promos, etc.:
WPRTVa(NBE)\W.PBF (ABC), WFLX (Fox), WPEC (CBS), WTVX (CW), etc.

Source (Digital/Print);

Yahoo! Sports, Palm Beach Post, Yahoo!News, Miami Herald, Sun-Sentinel, Sports
Illustrated, Sacramento Bee, Tacoma News, Charlotte Observer, Idaho Statesman,
Durham Herald, KansasCity.com, NewsBreak, Yahoo! Sports UK and Ireland,
Sportskeeda.com, The Real Deal, France24, etc.
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The Palm Beach Post

TUESDAY, FEBRUARY 24, 2026 | PALMBEACHPOST PART OF THE USA TODAY NETWORK

Korda takes Delray Beach Open

With Panthers’ Barkov in support,
Bradenton native eliminates Paul

)

Marc Berman
Spetisl b Th Paat

H — Tammy Paul had his “Founding
Sebastion Korda had Flogida Pan-

All-american Delray
Mnal as sed Paul, 64, 6-3
v 4,774 fans on Feb, 22t Thr Delray Beach Tennis

\\Im grew up in Bradenton as son of tour

winning match paint inan

eple game In which he el fove-40 an his serve.

Entering the toumament unsesded and hiz
iny l'1|t|n|un§unﬂtr o tough start 1o 2026, Korda,

itions, Hr;lhr Sobastian Korda celobrates his 6-4, 6-3 victory over
sixth unseeded player to win the 34-year event. Tommy Paul in the finals of the Delray Beach Open
at the Delray Beach Stadium and Tennis Center on

See TENNIS, Page 1B Febi, 22, £FF ROMANCEPALM BEACH POST

Te“niq . 3 diately after winning a 30-shet mlly
& i?g ’ \ with  croasenurt forehand »

But Korda broke right back and did s

Contiased rom Page 18 3 : - wpmin For i 3-1 bead, Thet Bracenton etk

nd withheld Pauls fusi-

that could've

aiil sakd. “This
youngen geretation of Amerioans, they
den't Frar anything or un af all 1v's &
great thieg for them. Anonyieg for s
They cams v
timee. They'ie
L

p o
tost in the finals heve bn 2021
e ntrl!lk'l'lmll'l b

Deray Bosch Opan. Korda won the towrmamen
Stadiuen and Tennks Cester on Feb. 22, e sow
Dalray Boach Open future |3
uncertain dus to scheduling
Yol a fivvr oAbsias by
gudded 1he ball proc o Thiw coudd be the second 1o -last Del
erkdd amilil 1 pay toisament i things aheke out &
Wt -rwllvioh.ldmrl(dupnul ¥ certalm way:
dimbng ihat game, Bad timing L I utida” An ATP o st au:»rﬂh wald The
goal ks o II|
iy el v 1o win,” Pais] said, "Tem
nghy presendatic for smre. | dide't wang that  my whole [He - super windsy.
ho diess in Colonal -

last mnach. 1 & Abstiile | jlayied great
Iy gotting momentum late. He

irsads, Foll behind &
bueak to start the uil sef, Pl 4
pounced on Borda, breaking him fmme-  Deloay Beach getting the axe.
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Marketing Samples
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WHERE CHAMPIONS PLAY AND FANS PARTY.
BREWERIES AND SPIRITS.
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(@DelrayBeadeEN
FEBRUARY 13 - 22, 2026

@DBOFWS

DEiR!\‘r‘ [I[.QCH OPEN
FODD & WINE SERIES

GAME. SET. TASTE!

THE DELRAY BEACH OPEN
FOOD & WINE SERIES
SERVES UP A WINNING LINEUP OF
TASTINGS, LUNCHEONS, AND
CULINARY EXPERIENCES
FEATURING TOP RESTAURANTS,

TICKETS @_""-ﬂ‘,!a

( @”*)

) ()l’l\
TICKETS ON SALE
NOW!

FEB 13 - 22, 2026

: t1
- ‘ oA CASPER RUUD
[ T |

TOMMY PAUL { { F &
4 N
i TAYLOR FRITZ i
A
l N
2ET Tl

(@) DelrayBeachoren | AFP250 WHERE CHAMPIONS PLAY...
ray OPEN

WHERE CHAMPIONS PLAY AND FANS PARTY. # verizon [E|n  Qamomurex Emirates  (85) summeee
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DELRAYBEACHOPEN.COM



Media Samples

Argentina’s Juan Martin Del Potro Added To Grand
Slam Legends Lineup At Delray Beach Open

FAN FEST Opening Weekend Free For Kids!

i Open (DBO)

Former U5, Op Delray Bea
™

Jobry Baach

ILK OF FAME -

[

time w
B

and just enjoying the weather. | like to find a great spot for din-
ner; relax with my friends, and reset for the next day, South Florida
makes it easy to unwind and stay in a good headspace.

match - Bob Bryan / Mike Bryan
10/ Toenmy Hass
1 Round ATP quat

N FESTC
tches for

Tell us about your interest in fashlon. When did that
start, and what are your go-to fashion tips for others

er B0

mare than 135

d series packages ase

to look good!? s
the sport. The support [ get from fans has been huge too. It keeps Ive always liked expressing myself through what [ wear, but I'd Weekend lineup smmber of
me grounded and glves me a lot of confidence. say the interest really grew once | started traveling the world and = :Ill-;;_':
seeing different styles. My go-to tips? Keep it clean, keep it fitted, o Fomen | Mgk Jisaven v, Tomay HiM  for refsod or pxchargs o
Fans here love your aggressive baseline game and and don't overcomplicate things. A simple outfit with the right fit samhill In sowthesst Fales Beseh Co

Bob Bryan / Mike Bryan ve. Juan Mariin del
Jensr Lavine
and offiers: Mixed Dosbles Mega Mixer, Kids free

illage by the se th

powerful serve, |5 there anvthing specific you've been and the right shoes goes a long way:
working on in your game leading into this season?

Each season | look for small areas to get sharper. This year I've What's your favorite part of Delray Beach? The b r::m;_a:t--]ll
: 5 - ; - Saturday, Feb. e,
heen focusing on my movement and transitioning forward a bit avenue? A S!Rrr:lf:c restaurant? The beach? Other? D e - o il mm--h:;Ia?rl‘_\1
mare, taking time away from opponents wherever I can, It makes a The beach is tough to beat — that's usually where | end Mo Pl i W

hig difference at this level, so I'm excited to bring thatinto the season. up if | get any free time. But Atlantic Avenue has such a great en-
ergy too. There are so many good restaurants and spots to hang
tennis-savvy crowd  out. It's one of the few tournaments where everything you need is

Deiray Beach draws an energ)

— what kind of fan energy fuels you the mest when right there, and that makes the week feel special. en Bheyiiag Sixer
you're competing? 1, affer beating Rafael Nad ’ nd | o the nationally televised B
Tlove it when the crowd brings that mix of excltement and appreci- As you look ahead te the 2026 season, what The Delray Beach Dpen was the fi Feapuadess Aps Delray Beach was chosen by Rasd 3

ik ron

ation for good tennis. Delray Beach fans really unclerstand the sport, goals are you most focused on — both in terms of _ Hight Seaciin - {iesink ) he Travel Channel as the “Moat Fun 5
; 3 ; P e s 2 = s, the last being in 2019 when b = la 2014, USA Today B e liay as
sowhen they get loud during big points, it hits differently. That kind performa nd personal growth? workd, H St Tarvims . Xpwter Flos
of energy gives me an extra push, especially in the tight moments. Performance-wise, I'm always looking to push deeper at the u R o Debray Besch Open
biggest events. | want to stay consistent physically and mentally TR L e T o s v
¥ e ;
When you're not on the court, how do you like to throughout the whole season. Personally, I'm focused on continu-
spend your downtime here in South Florida? Ing to grow— making good decisions, staying balanced, and being bas yoar playing ag

Delray Beach Open Legends
,™ sald 3 7-ye

Honestly, | keep it pretty simple — beach time, good food, someone younger American players can look up to.

WWW.ATLANTICAVEMAGAZINE COM | F

AY 2026 | 73




Tennis Industry Demographics

« 23.6mm play tennis in the U.S., increase of 5.9mm since 2020, more than the combined number of people
playing pickleball (8.9 M), badminton (6.5 M), racquetball (3.5 M), and squash (1.2 M).

« Gender: Male - 53.8%, Female - 46.2%

Age Segment: 20-30 (36%), 30-40 (31%), 40+ (30%)

Race: White (72.8%), Black/African American (8.9%), Hispanic/Latino (7.5%)

Education: 36.9% (Grad School), 29% (College), Some College (21%), High School (10%)

Black/African-American participation increased by 46 percent over the last three years, with 2.3 million

playersin 2022.

« Hispanic/Latino participation with 3.8 million players in 2022, representing a 90 percent increase over
the last three years.

« Asian/Pacific Islander participation has increased by 37 percent over the last three years, with 2.4 million
players in 2022.

« Tennis has been shown to have a significant positive impact on the health of participants. Tennis players
on average lived an additional 9.7 years than sedentary individuals. This figure ranked highest among all
sports, beating out soccer by 5 years (4.7), cycling by 6 years (3.7), swimming by 6.3 years (3.4) and
jogging by 6.5 years (3.2).

« Participation in racquet sports, including tennis, reduces risk of all-cause mortality by 47 percent and
cardiovascular-related death by 56 percent.
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OFFICIAL AIRLINE PARTNER OFFICIAL HEALTHCARE PARTNER OFFICIAL AUTO PARTNER
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BE INVOLVEDI
DON'T MISS OUT ON THE FUNI

February 12 - 21, 2027
Delray Beach, FL

& 561-330-6000

gD DelrayBeachOpen.com



THANK YOU!
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